Two health campaigning bodies have had their complaints upheld against food manufacturers who ran advertisements targeted at children.
Complaints were submitted by the Obesity Health Alliance (OHA) and the Children's Food Campaign to the Advertising Standards Authority (ASA) over three confectionery brands for online adverts for unhealthy food clearly aimed at children.
These were: • Cadbury -a website for a joint promotion between Cadbury and the National Trust for Scotland which also provided downloadable content for Cadbury. The content included a storybook titled 'The Tale of the Great Easter Bunny' , featuring children on an Easter egg hunt searching for purple Easter eggs, as well as an activity pack titled 'Eggciting activities' which featured Cadbury-branded purple eggs 
